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THE McAFEE SCHOOL OF BUSINESS AD MIN IS TRA TION
Master of Business Administration

Available on the Jackson and Germantown Campuses

Mission Statement 
To provide a quality graduate education within a Chris-

tian context, to produce scholarly contributions to the 
business academic disciplines, and to develop graduates 
prepared to serve in the challenging global environment 
of today's organizations.

The M.B.A. Academic Program
The Master of Business Administration (M.B.A.) de gree 

provides advanced study for in di vid u als in ter est ed in 
managing and leading or ga ni za tions.

Program Emphasis
There are 12 courses and an orientation pro gram in 

the Union M.B.A. curriculum. The ori en ta tion pro gram, 
comprised of three class meetings for one hour of credit, 
serves as an opportunity to review back ground in for -
ma tion in the business dis ci plines. 

The remaining 12 courses are 3 semester hours of grad-
 u ate credit each. At the Program Director's discretion, 
one of these courses will be either MBA 615 or MBA 640. 
Courses are scheduled in a man ner that allows the student 
to continue a ca reer and an already busy schedule. The 
courses meet from 6 to 10 p.m. one evening a week. Only 
one course is tak en at a time, and each cohort of stu dents 
progress es through the program together. Cours es are 8 
weeks in duration. The entire 37-se mes ter hour M.B.A. 
program is com plet ed in 24 months.

The course load is divided into three terms of twelve 
hours per term, with the exception of Term 1 which in-
 cludes the one hour Orientation pro gram.

The intensive study of cases is the focus of the Union 
M.B.A. Case study provides concrete or ga ni za tion al 
experiences for students to an a lyze. These real-life sit-
 u a tions reinforce class room dis cus sions and in ter ac tive 
activities.

The strength of the Union M.B.A. is the qual i fi ed fac-
 ul ty that serve our student body. Union's busi ness fac ul ty 
combine practical work ex pe ri ence in man age ment, con-
sulting, and the professions with strong academic back-
grounds. This dual em pha sis on practicum and education 
provides a rich and rel e vant class room ex pe ri ence for 
our M.B.A. stu dents. Faculty pursue in no va tive teaching 
con cepts while con tinu ing to conduct and pub lish busi-
 ness-re lat ed re search. 

Expected Outcomes
The program strives to develop the fol low ing knowl-

 edge and skills in each student:
1. Advanced knowledge in ac count ing, eco nom ics, 

fi  nance, management, marketing, and quan ti ta tive 
methods;

2. Application of strategic man age ment con cepts with in 
the functions of or ga ni za tions;

3. Effective leadership and com mu ni ca tion skills;
4. The capacity to make decisions lead ing to achieve ment 

of organizational objectives;
5. An understanding of the im por tance of Chris tian 

ethics and its application to or ga ni za tion al de ci sion-
making.

Admission Information

Regular Admission Requirements
1. Offi cial transcript(s) showing all course work, com-

 ple tion of baccalaureate degree(s), and all grad u ate 
credit previously at tempt ed.

2. Completed application for the M.B.A. pro gram, in-
 clud ing payment of a $25 ap pli ca tion fee. 

3.  Submission of a score on the Graduate Man age ment 
Admission Test (GMAT). The min i mum acceptable 
GMAT score is 400. An ap pli cant will be accepted as 
an M.B.A. stu dent if his/her com bined credentials 
(undergraduate grade point average <UGPA> and 
per for mance on the GMAT) mea sure at least 1200 
points ac cord ing to the fol low ing for mu la:

(300 x UGPA) + GMAT Score
4. Minimum two years' post-bac ca lau re ate work ex pe -

ri ence. Students not meeting this re quire ment must 
have completed a group of un der grad u ate foun da tion 
courses. This list is avail able from the M.B.A. Direc-
tor.

5. Immunization Record

Conditional Admission Requirements
Applicants who do not meet the regular ad mis sion re-

 quire ments to the M.B.A. program may be ad mit ted con-
 di tion al ly at the discretion of the M.B.A. Di rec tor and the 
Graduate Business Admissions Com mit tee. Stu dents who 
are con di tion al ly admitted may ob tain regular admission 
after 12 hours of grad u ate study have been completed 
with a min i mum 3.0 grade point average, or when the 
specifi c cause for con di tion al admission is removed.

Conditional admission to the M.B.A. program will be 
granted based on the following criteria.
1. All admissions criteria are met with the ex cep tion 

of the submission of a GMAT score. A score must be 
sub mit ted during the fi rst four weeks of the M.B.A. 
pro gram.

2. The student meets ad mis sion re quire ments but has 
a low grade point average from previous ac a dem ic 
work. 

Transfer of Credit
Graduate credit for courses earned at a re gion al ly ac-

 cred it ed college or university or at a rec og nized foreign 
college or university may be trans ferred to Union Uni ver -
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si ty if the courses are es sen tial ly the same courses as those 
required in the co hort pro gram. Such transfer cred it will 
not be al lowed for courses used to satisfy another degree 
at another institution. The maximum number of se mes ter 
hours that may be transferred to Union Uni ver si ty and 
applied to the M.B.A. degree is nine.

No grade less than “B” may be transferred. Cours es 
taken more than fi ve years before be gin ning the M.B.A. 
program at Union University will be con sid ered on an 
individual basis.

Graduation Requirements
1. Completion of the thirty-seven hours of re quired 

course work.
2. A minimum grade point average of 3.0 for the re quired 

course of study.

The Cohort Approach
The Union M.B.A. provides a delivery system for grad-

 u ate education that is unique. Groups of 15 to 30 students 
pursue each course together, meet ing one night a week for 
eight weeks per course. This model emphasizes team work, 
co op er a tion, and the collaboration be tween stu dents. Each 
co hort group is further sub di vid ed into study groups of 
4 to 6 stu dents. Every at tempt is made to struc ture study 
groups so that stu dents' past ex pe ri enc es and busi ness 
strengths are com ple men ta ry. Life long friend ships are 
de vel oped under this format, and the learn ing that takes 
place in the class room is sup ple ment ed in team ex er cis es 
and projects. Study group meet ings outside of class are 
at the dis cre tion of group mem bers.

Financial Information
There are four methods of payment for the pro gram.

1. One-hundred percent of tuition expense for the entire 
program before the fi rst night of class.

2. The payment of tuition for each term before the fi rst 
night of class for that term.

3. The payment of one-third of the tu ition at the begin-
ning of the term and two equal pay ments at one-third 
intervals during the term. In ter est will be assessed on 
the unpaid balance at the rate of 1.5% per month.

4. Tuition Reimbursement
Tuition is $340 per semester credit hour, or $12,580 for 

the pro gram:
 Term One  $4420
 Term Two   4080
 Term Three   4080

The following are non-refundable fees:
Application Fee: $25
Graduation Fee: $25

Financial Aid
Students enrolled in the M.B.A. Program may ap ply for 

the Federal Stafford Loan. A Union Uni ver si ty Applica-
tion for Fi nan cial Assistance and the Free Application for 
Federal Student Aid (FAFSA) form must be completed by 

each ap pli cant. A Mas ter Prom is so ry Note must also be 
on fi le in the Fi nan cial Aid Offi ce.

Union University is approved by the De part ment for 
Veterans Affairs to offer educational ben e fi ts to vet er ans, 
reservists, and dependents of vet er ans who qualify for 
Veterans Benefi ts. Any per son who qual i fi es for VA Ben-
efi ts should check with the Ac a dem ic Center as soon as 
possible upon reg is tra tion. 

Course Descriptions: Master in Business 
Administration (MBA)

601 MBA Orientation (1)
An orientation to the activities and ex pe ri enc es of gradu-
ate study in business at Union Uni ver si ty, in clud ing 
ad just ment to ac a dem ic de vel op ment and spir i tu al 
growth. This course, which pro vides an over view of 
basic un der grad u ate busi ness con cepts, is required of all 
entering MBA students.

610 Managerial Economics (3)
This course will build on a traditional basis of microeco-
nomic theory through the case meth od and research proj-
ects. Case ap pli ca tion will bring mi cro eco nom ic anal y sis 
into the realm of man a ge ri al de ci sion making.

612 Analytical Managerial Accounting (3)
Managerial accounting which focuses on his tor i cal and 
standard cost sys tems and cost anal y sis us ing various 
quan ti ta tive tech niques. 

615 Organizational Theory (3)
An examination of the impact of ex ter nal en vi ron men tal 
forces on the struc ture of an or ga ni za tion, the im por tance 
of or ga ni za tion al struc ture to the achieve ment of strategic 
and op er a tion al plans of man age ment, and the various 
con fi g u ra tions avail able.

620 Ethical Management (3)
Ethical Management makes intensive use of the case 
method to probe ethical is sues facing the mod ern busi-
ness world. Various ethical de ci sion-making models are 
discussed including Chris tian ethics.

621 Business & The Legal Environment (3)
The nature of law and the regulatory and nonregulatory 
environments in which businesses and managers operate. 
Consists of lecture and discussion of legal cases involving 
numerous topics of law, including constitutional, tort, 
intellectual property, contract, employment, antitrust, 
and corporate legal issues.

625 Managerial Finance (3)
Analysis of the capital structure, div i dend pol i cy, and 
working capital pol i cy of the fi rm. Ad di tion al topics in-
clude: risk mea sure ment, val u a tion, cost of cap i tal, and 
analytical tools used for the ac qui si tion and al lo ca tion 
of funds.

628 Strategic Marketing (3)
An analysis of the marketing of goods and ser vic es and 
the role of marketing in the econ o my. Mar ket ing strategy 
ex plored through case stud ies and re cent lit er a ture. 
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630 Management Information Systems (3)
This course is designed to provide an un der stand ing of 
the fi eld of in for ma tion systems. Broad-based in struc tion 
in dis trib ut ed da ta bas es, net work ar chi tec tures, tele com -
mu ni ca tions op tions, and hard ware/software plat forms. 
Ap plied knowl edge to ensure that MIS goals and ex pen -
di tures are con sis tent with and in support of the mission 
of the or ga ni za tion. Case studies are used ex ten sive ly to 
learn about the current issues facing in for ma tion man-
 age ment.

635 Business Research Methods (3)
This course will develop business analytical tools using 
mathematics, statistics and com put er tech nol o gy. These 
tools will then be ap plied to a va ri ety of business problems 
em pha siz ing planning, collection and interpretation of 
data, and pre sen ta tion of results.

640 International Business (3)
Designed to provide the tools necessary to evaluate 
international business opportunities from cultural, 
political, legal economic, fi nancial, managerial and 
marketing perspectives.
642 Business Policy & Strategic Management (3)
Coverage of strategic management con cepts and in te -
gra tion of material learned in the func tion al ar eas of 
busi ness; use of case stud ies and fi eld projects to pro vide 
a top man age ment view of the busi ness en ter prise.

648 Human Behavior in Organizations (3)
Behavioral sciences applied to in ter per son al re la tion ships 
in organizations; con cepts of hu man as pects of busi ness es 
as dis tin guished from eco nom ic and tech ni cal aspects. 
Focus is on the pro cess of man ag ing people.

653 Production & Operations Management (3)
Planning and control of operations in man u fac tur ing and 
service or ga ni za tions; ex am i na tion of de ci sion theory ap-
 pli ca tions; em pha sis on de vel op ing skills and tech niques 
through case stud ies.

585 Special Studies in Business (1-4)
Group studies which do not appear in the de part ment 
course offerings. Context will be de ter mined by need.

598  Seminar (1-4)
A non-lecture research and discussion course. Con text to 
be determined by need

655 Independent Study (1-4)
Individual research and study under the guid ance of a 
graduate faculty member.


